
 

ACT RESPONSIBLE: RULES OF ENTRY 

 
ACT RESPONSIBLE - Advertising Community Together – is a non-profit initiative. Its goal is to federate, promote and inspire 
good practices in advertising and communication, in favor of social responsibility and sustainable development. 
 
Through its collection, ACT Responsible shows how advertising professionals from all continents can use their core talent -- 
creativity -- to play a significant role in addressing today’s crucial world issues. 
 
As a global platform, ACT Responsible has already federated numerous partners in advertising, media, institutions and trade 
associations. Its reach helps gather forces and build a network facilitating the sharing of good practices. The purpose of ACT 
Responsible is to play a concrete role in these activities, using the global capacity of the advertising industry to stimulate further 
the development of responsible communications. 
 
 
1. Use of Entries: 
1.1. ACT Responsible gathers creative work from worldwide advertising agencies and advertisers to create an online collection 
and to organize exhibitions around the world. 
1.2. ACT Responsible plans to create the first online collection of the public service, non-profit and corporate advertisements 
related to sustainable development created worldwide (within the year of the collection). 
1.3. For that purpose, ACT Responsible is using the services and capacities of AdForum, its main sponsor and technical partner. 
AdForum has been approached to gather the creative work from the industry from around the world, to digitize this work and 
enter it into an online library that can then be accessed free of charge by any interested party. The collection will be hosted and 
served from AdForum servers, and will be served to as many professional websites as possible through hosted sections or links. 
It is likely that websites of the major advertising agencies, trade associations, trade media and other related sites will include a 
section on their site. 
1.4. ACT Responsible organizes exhibitions of this work around the world. 
1.5. The submissions will be entries of the IAA “Socially Responsible Award” if agreed during the ACT Responsible submission 
process. 
1.6. The work gathered for ACT RESPONSIBLE may also be distributed via CD ROM or Print catalogues. 
 
2. Eligibility: 
Entrants who want to submit their work to the ACT Responsible will do it according to the following conditions: 
2.1. Entries are exclusively open to Print, Film and interactive advertisements done for Governments, Ministries, Charities, Non 
Profit Organizations and corporations. 
2.2. By sending their work, Entrants certify that the advertisements have been published and approved by the advertiser, that it 
has not infringed any national law, voluntary or regulatory codes of practice. 
2.3. Entries must bear the prior permission of the advertiser / owner of the rights to the advertisement. 
2.4. All entries must be submitted in electronic or digital form. All entries will be managed through an online tool allowing the 
entrants to index their submissions and upload their work digitally. 
2.5. ACT Responsible is not affiliated with Cannes Lions and the work submitted for the ACT Responsible collection and 
exhibitions will not enter the International Advertising Festival competition. 
 
3. Selection: 
3.1. The work will be validated by a Selection committee, checking that all requirements have been met. 
3.2. The committee is entitled to refuse entries which may offend national, cultural or religious sentiments or public taste. 
3.3. The selection will be made according to the space available in order to ensure the highest level of representation of the work 
done. 
3.4. Selection will be done under sole responsibility of the committee, which is free in its choices. 
3.5. The organizers reserve the right to change the categories selected by entrants in order to ensure that all entries are 
judged consistently on common themes. 

 
 
 
 



4. Submissions:  

 
4.1. All entries must be submitted online and uploaded before Avril 2008.  

4.2. All entrants must agree to provide print-quality material (print entries) or high quality digital video (films) 

for publication and exhibition purposes.  
4.3. All entries must be addressed to the following:  

 4.3.1. ftp.adforum.com  
4.3.2. Login: Act, Password: Collection 

• Before uploading files to the server please put them in a folder with your company's name. 

To upload, drag and drop the folder containing your files from your desktop to the ftp window. 
At the end of the upload, be sure to verify that your folder has been correctly uploaded (look 

at the size of the files). Then notify the organizers by sending an e-mail.  
• If you do not have an FTP client software on your computer, you may download one for free 

at the following:  
o For Windows: http://www.ipswitch.com/Products/WS_FTP/  

o For Macintosh: http://fetchsoftworks.com/  

 To use the FTP client software, launch the program, select “new connection" and enter the address, 
login and password from section 4.3.1 and 4.3.2.  

4.4. The organizers cannot be held responsible for entries lost or delayed in the upload process  
 

 

4.5. Specifications for submissions:  
 

Ad Type  Supported 
Media  

Format  Parameters  

DVD  DVD ROM  TV/cinema  

digitized files  MPEG-2  DVD quality; one file 
per film  

JPEG  1024x768 minimum 

(72 dpi)  

Print and outdoor  digitized files  

Eps illustrator or 

Indesign or X-press 
file  

High resolution file  

7087x9449pixels in 
(300dpi)  

Please provide us with both high and low resolution files.  

Interactive (web- 
site)  

digitized files  JPEG  1024x768 minimum 
(72 dpi)  

Interactive 

(multimedia/ads)  

digitized files  SWF  One file; no links; no 

infinite loops  

GIF  No links; no infinite loops  

 

 

 
 
5. Fees and Payment: 
5.1. The entry fee is 250! per submitted ad. 
5.2  If several ads per campaign are submitted, a discount of 40% is attributed to the additional adds. 



5.3. The entry fee does not include VAT which must be paid by all European Commission (EC) members. (N° 232836761) 
5.4. All European Union (EU) member countries must supply their VAT registration number. 
5.5. Payment can be made by following: 

5.5.1. Bank transfer: To MayDream, BRED Neuilly Place de Madrid. IBAN: FR76 1010 7002 7800 2130 1619 969 – 
SWIFT: BREDFRPPXXX – Account Number: 002 13 016 199 – Key 69 – Bank Tel: +33 8 20 33 62 78. Reference: “Act 
Responsible + your name + your country”. Please, fax or email a copy of your bank transfer confirmation to +33 1 46 37 
33 82, or Geraldine@act-responsible.org  
5.5.2. Credit card: Visa, MasterCard or American Express only. The amount will be charged in equivalent of 200!).  
5.5.3. Check (France only): Amount: 490 Euros TTC sent to the order of MayDream, 20 Rue Jacques Dulud, 92521, 
Neuilly/Seine Cedex, France.  
5.5.4. Check (USA only): Amount: USD 350 sent to the order of MayDream, 70, Hudson Street, Office 4B, Hoboken, 
N.J. 07030, USA.  

5.6. For identification purposes, all payment should be indexed: “Act Initiative + name of the campaign.”  
5.7. All participants will receive a pro-forma invoice  
 
6. Rights: By submitting its ads, the entrant agrees to the above mentioned usage.  

 
6.1. The entrant certifies to withhold all the rights necessary for the above mentioned usage worldwide for 5 years and 
in particular the rights from direct and indirect third parties.  
6.2. Entrants authorize ACT initiative to reproduce, copy, record, or transfer the submitted ads on any adequate media, 
as well as to broadcast and distribute them in connection with the promotion of Act Initiative.  
6.3. Entrants also warrant that they, as individuals or on behalf of the agency that employs them, the name of which is 
mentioned in the entry form are entitled to grant the rights referred to in the previous paragraph. Also, that the exercise 
by Act Initiative of the rights granted under the said paragraph will not infringe the copyright of any third party nor attract 
any payments to such third parties, whether by royalty or otherwise.  
6.4. The entrants agree to indemnify Act Initiative and hold them harmless against all and any losses, costs, damages 
and expenses (including, without limitation, legal expenses) incurred by them as a result of any breach by the entrant of 
any of the warranties contained above.  
6.5. Act Initiative respects the copyright and intellectual property rights of others and reserves the right to remove 
submissions immediately and without notice from an exhibition or from their website if they become aware that the 
rights of any third party are being infringed upon or caused damage.  
6.6. The entry conditions have to be strictly observed by all entrants. Completion and signature of the entry form implies 
the entrant's full acceptance of these rules. Non-compliance with any of the entry rules results in an entry’s automatic 
refusal.  
6.7. The entrant authorizes the organizers to screen or publish ads without charge for the purpose of promoting ACT 
Responsible initiative.  
6.8. The entries will be managed, hosted and served by AdForum and may be served to as many professional websites 
as possible through hosted sections or links. Major advertising agencies, trade associations, trade media and other 
related sites might include a section on their website.  
6.9. Selections of the work gathered will be exhibited around the world, distributed via CD ROM or print catalogues for 
promotional purposes of ACT Responsible initiative.  

 
6.10. Any decisions made by Act Initiative are considered final and binding.  

 


